
It’s All About 
the Message!
It’s All About 
the Message!

Getting More Press For Your MRC Program



Benefits of PublicityBenefits of Publicity

Recruiting and RetentionRecruiting and Retention

Educating Partners and Educating Partners and 
StakeholdersStakeholders

FundingFunding

Public ResponsePublic Response



ObjectivesObjectives

Identify various forms of Identify various forms of 
media and key features of media and key features of 
each mediumeach medium

Describe newsworthiness Describe newsworthiness 
and apply it to news and apply it to news 
releases and other releases and other 
dissemination toolsdissemination tools



ObjectivesObjectives

Recognize key components Recognize key components 
of crisis and emergency of crisis and emergency 
risk communicationsrisk communications

List the List the ““dos and dondos and don’’tsts””
of being an effective of being an effective 
spokespersonspokesperson



MediaMedia

NewspapersNewspapers

RadioRadio

TelevisionTelevision

Internet and OthersInternet and Others



NewsworthinessNewsworthiness
ProximityProximity

ProminenceProminence

TimelinessTimeliness

ImpactImpact

ConflictConflict

ControversyControversy



NewsworthinessNewsworthiness
UniquenessUniqueness

Human InterestHuman Interest

SuspenseSuspense

UpdatesUpdates

Available Sound andAvailable Sound and
VisualsVisuals



Preparing
The Message
Preparing
The Message

Know your audiencesKnow your audiences

Develop 3 key pointsDevelop 3 key points

Use the appropriate  Use the appropriate  
toolstools

Use Use ““Inverted PyramidInverted Pyramid””



Crisis/Risk
Communications
Crisis/Risk
Communications

Panic comes from mixedPanic comes from mixed
messagesmessages



Successful
Communications
Successful
Communications



Crisis/Risk
Communications
Crisis/Risk
Communications

Panic comes from mixedPanic comes from mixed
messagesmessages

Short, concise, Short, concise, focussedfocussed

Give action steps inGive action steps in
positivespositives

Repeat the messageRepeat the message





InterviewsInterviews



Dos and Don’tsDos and Don’ts
Do: Prepare!Do: Prepare!

DonDon’’t: Allow yourself to bet: Allow yourself to be
ambushedambushed

Do: Anticipate questionsDo: Anticipate questions

DonDon’’t: Speak before listeningt: Speak before listening
and thinkingand thinking



Dos and Don’tsDos and Don’ts
Do: Be honestDo: Be honest

DonDon’’t: Speculate, speak for othert: Speculate, speak for other
agencies or give your opinionagencies or give your opinion

Do: Say Do: Say ““I donI don’’t knowt know””

DonDon’’t: Say t: Say ““No commentNo comment””



Dos and Don’tsDos and Don’ts
Do: Control the interviewDo: Control the interview

DonDon’’t: Use jargon or acronymst: Use jargon or acronyms

Do: Say only what you wantDo: Say only what you want
quotedquoted



ResourcesResources
Public Information OfficersPublic Information Officers
from health and otherfrom health and other
partner agenciespartner agencies

National MRC Program OfficeNational MRC Program Office

Homeland Security ClassesHomeland Security Classes

CDC CERC CoursesCDC CERC Courses

PIO Associations, Etc.PIO Associations, Etc.



Bear River Health Department PIO
Bear River MRC Director/Coordinator

Logan, Utah • (435) 792-6520
mweibel@utah.gov
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